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As the NUSU executive roles start in May first every year, I have now been in this role 

for almost six months. As VP Advocacy and Awareness I am responsible for awareness 

campaigns, the student calendar, student advocacy, media communications, and more. This 

position has been incredibly rewarding and has been moving quickly. In this report, I will outline 

what I have been working on since my term began, and what is to come in the near future.  

 

This Report:  
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● Calendar 

● Student Academic Advocacy 

● Media Communication  

● Uride Presentation 

● Online Campaigns  

● July Water Safety Tips 

● August First Year Tips 

● September Drink Safety Tips 

● October Women’s Health 

 

Campaigns  

 

● Self-Esteem Campaign 

● Walk a Mile in Her Shoes 

● First Time Voting Party 

● Relationships Campaign 

● Glow in the Dark Zumba for Breast 

Cancer 

● Shinerama  

● May CF Awareness Posts 

● Shine Ball 

● Shinerama 

● Conferences  

● Shinerama Conference 

● Canadian Federation of Students 

AGM  

 

Transition in VP Advocacy and Awareness  

Although there was not a previous VP Advocacy and Awareness role, both Hannah 

Mackie and Xander Winter transitioned me well before May, and have answered any questions 

I had along the way. The early transition was very helpful, informative, and prepared me well 

for this role.  



 

 

Calendar  

For this academic year, the calendar is an online calendar powered by The Events Calendar that 

can be found at our website, nusu.com, under the “upcoming events” page. This online 

calendar is accessible for all students and is a great way to note what events are coming up. 

There have been some issues with this and we are working with our website provider to fix this 

situation.  

 

Student Academic Advocacy  

I have been working diligently to advocate different committees on students behave regarding 

appeals, petitions, and other concerns. I have bi-weekly meetings with these committees and I 

am confident speaking on students’ behalf if required. In May, I attended a student focus group 

about the academic dishonesty appeal policy, and to help clear confusion around the language 

used. I will continue to work diligently to advocate for students and ensure their voice is heard.  

 

Media Communication  

U-Ride Media Presentation  

On the 27th of May Sarah, Warren, Shannon and I attended a policy review meeting for taxi and 

ridesharing services in North Bay. We surveyed close to 700 students on our social media, 

where they filled out a Google Form to state their concerns for both taxi services in  

North Bay and the potential for a rideshare service. Student numbers were collected to verify 

that they were students at Nipissing University. Sarah and I unbiasedly presented the concerns 

from students on both the taxi service in North Bay and their concerns about Uride coming to 

North Bay. Overall the presentation and media interviews afterward were successful and 

well-received.  

 

Online Campaigns  

July Water Safety Tips  

For the month of July, I reached out to the local Ontario Provincial Police (OPP) department in 

North Bay to film tips and advice on how to stay safe on the water. We posted the videos on 

our Instagram and Facebook Stories and was a great way to connect to the OPP and aid 

education to our students about staying safe near water during the summer months.  



 

 

August First Year Tips  

During the month of August, we had frequently posted on our Instagram stories to get students 

engaged and excited about the new school year. We asked our upper-year students questions 

about North Bay and the campus and shared their response to our story. This was a successful 

way to interact with upper-year students, and for the incoming students to learn more about 

their new home.  

 

September Drink Safety Tips  

For the month of September, we also ran an online DrinkSmart campaign. On Fridays 

throughout the month, we posted a safety drinking tip graphic. This was well-received within 

our student population. While selling Homecoming bundles and tickets, we will be giving out 

free DrinkSmart swag for students to take with them. This will hopefully promote safe drinking 

throughout the school year, and for Homecoming.  

 

October Women’s Health  

For the month of October, we have been posting informational graphics about stigmatized 

topics surrounding women’s health. The aim of these graphics was to make sure  

folks were performing these wellness checks or seeking the correct professionals. We are also 

posting a trans- health graphic about stigmatized topics surrounding trans- health. These 

graphics were in collaboration with the Equity Centre.  

 

Campaigns  

Self- Esteem Campaign  

For the month of September, we ran a successful self- esteem/ body positive week-long 

campaign. The campaign ran from September 9th- 13th. For Monday the 9th and Thursday the 

12th, Warren, the Director of Services, and I handed out 2 flowers to students, one with a 

generic compliment, and one with a blank paper. The student was then to write a compliment 

to their friend on the blank card, and hand out the flower to their friend. In total, we handed 

out 48 flowers. On Tuesday the 10th and Wednesday the 11th, I took best friend photos. In 

these photos, friends can take a photo together and had a whiteboard to write nice words 

about their friend. We had a successful photo booth, and the photos were posted on Friday the 

13th. For the students who did not want to have their photo taken, we had a post-it wall where 



 

students could write something they like about themselves. This also gained a lot of traction 

among our students. Overall, we had positive feedback from this campaign and welcomed 

students warmly.  

 

Walk a Mile in Her Shoes  

During the month of September, I participated in the Walk a Mile in Her Shoes event in 

collaboration with Katie Sills, Sexual Violence Prevention & Education Coordinator, and 

Nipissing University. This event was to start the conversation about gender-based violence and 

to end the stigma around sexual assault. This was an important event that NUSU was pleased to 

partner with and is committed to supporting the survivors within our community.  

 

First Time Voting Party  

During the month of September, I have also run a first time voting campaign in partnership with 

Residence. For this event, we welcomed first time voters to celebrate their first time voting 

with cake, and we gave out information about voting and party platforms. This  

event was held on Sunday afternoon in both Chancellor House and Governors House. This 

event was a success, and we had reached many students about voting, and its importance.  

 

Relationships Campaign  

In the month of October, I ran a relationship campaign the week following Reading Week. After 

meeting with different departments within the school, a student trend was stress related to 

navigating relationships. For each day of the week, I focused on different types of relationships. 

They were as follows: family relationships, friendships, romantic relationships, professional 

relationships, and finally relationship with self. This campaign took place in different locations 

around the university, handing out materials and coffee, workshops, partnering with Student 

Development Services, and on Instagram.  

 

Glow in the Dark Zumba for Breast Cancer  

On October 24th, 2019, I partnered with the Studio to host a glow in the dark Zumba class to 

raise money for Breast Cancer research. The event was held in the Summit with a $2 at the 

door donation. The event was opened to community members and to students. This was a 

great event to raise awareness about Breast Cancer and to partner with community businesses.  

 



 

Shinerama  

May CF Awareness Posts  

During the month of May, I posted graphics about Cystic Fibrosis (CF) facts to help raise 

awareness about CF. This is a prelude to Shine Ball, and to help increase participation and 

knowledge in future Shinerama events.  

Shineball 

On July 20th, 2019, I ran the annual slo-pitch softball tournament for CF. The tournament raised 

a total of $2, 818.72! The tournament ran smoothly, and hopefully, there will be more teams 

next year to make the tournament a two-day event. For next year, I would also suggest focusing 

on raising awareness about CF. Overall, it was a great day and I sincerely thank the volunteers 

for all their hard work before and during the day.  

 

Shine Day  

During Frosh Week, Shine Day took place on Saturday, August 31st, 2019. The event was well 

attended and had a great community interaction. At the beginning of Shine Day, Vicky Foster 

spoke to the group about life with CF, and we performed our Shine Stunt, washing a local fire 

truck. After the ceremony, the Frosh teams went into the community to raise money and 

awareness about CF.  

 

Here is the location break down along with donations raised:  

 

● Hands: $446.50  

● No Frills: $1078.38  

● Parker's Independent: $1341. 45  

● Bay Truck Stop: $940.60  

● North Bay Museum: $739.45  

● Barry Backer’s: $441.25  

● Sleep Country: $754.90  

● GD2GO: $599.45  

● KIA: $675.50  

● Capitol Centre: $565  

● Best Western: $418  

● Chamber of Commerce: $627.11  

● NorthGate Mall: $86.15  

 

We have done online fundraising throughout the summer months up until Shine Day and have 

raised $1020. In total, we raised $9, 733.21 on Shine Day. We have also passive donation boxes 

around North Bay to help raise money and awareness about CF. These boxes raised a total of 



 

$140 at 16 different locations. In total including Shine Ball, we have raised $12, 877.08 towards 

Shinerama.  

 

Conferences  

Shinerama Conference  

The Shinerama Conference was held at McMaster University in Hamilton from May 17th 20th, 

2019. This conference was packed with guest speakers, workshops, and regional meetings. CF 

Canada paid for transportation to and from Hamilton and was helpful in every stage. All the 

guest speakers were impactful with their speeches, and even though I have a  

personal connection to CF, these talks allowed me to learn more about it. The workshops were 

about how to plan Shine Days such as sponsorship, event logistics, and budgeting. The regional 

meetings were also helpful for planning with our regional coordinators. I learned a lot from the 

smaller school in Eastern Canada as these schools have similar representation, demographics, 

and a number of students at Nipissing University. Overall, the Shinerama Conference was 

beneficial and informative.  

 

Canadian Federation of Students AGM  

For five days in June, June 8th - 12th, 2019, I attended the semi-annual CFS conference in 

Kanata, Ontario. For this conference, I went to the following meetings: Ontario Provincial 

meetings, Women’s Constituency, Small Institutions Caucus, and Campaigns Forum. These 

meetings are to flag the needs of students to CFS national executives, and in return, the CFS 

executives provide resources and campaign ideas for schools to participate in. The main topic 

during the Ontario Provincial meetings was the Student Choice Initiative and how the campaign 

“We the Students” campaign is expanding nationwide. At the last Ontario meeting, we had the 

chance to talk to other schools and to brainstorm how to advertise fees to their students. The 

common theme for schools in Ontario is to use social media to advertise fees. The Women’s 

Constituency meetings were a chance for us to discuss women’s issues on campus. The main 

topic of discussion was how to support female-identified students on our campus. For the Small 

Institutions Caucus meetings, there was talk about how the Student Choice Initiative may 

impact the smaller schools. There was also talk about how the CFS could support the smaller 

schools, as well as how to run successful events that are low budget. During the Campaigns 

Forum meetings, the CFS National Executives provided a long list of new campaigns that they 

are hoping to launch. They have a general goal for their campaigns this year, which is “to 



 

campaign around human rights issues with an environmental and financial needs approach.” 

The main campaigns mentioned was the Green New Deal and the Time to be Bold campaign. 

Overall the CFS conference was an interesting experience, and it was beneficial to learn about 

the campaigns, and what their short-term goals are for the following year.  

 

Conclusion  

The first half of my term has been eventful, memorable, and wonderful. It is has been 

honourable and memorable to serve students in this role, and I learn new things every day,  

which continues my love for NUSU and this role. If you have any questions, concerns, or need 

support, do not hesitate to contact me via email, phone, or in person.  
 


